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'- gmdﬁﬂﬂd services. o

and the operations which facilitate such
mingnndsclhng The hasma:mﬂf:umm}ame
is o ensure the supply of goods at the right time,
at the right place and in the proper quantity.
Some popular definitions of commerce are
zlow

- e 15» the sum total of those
h{& engaged in the removal

"'and insurance) and time

‘in the exchange (banking) of
0 i:.-..- anmgamsed system for the

_ k —_— Jnmes Stephenson
: h;mmrm,,al activities are those
tivities wl:ich ‘are related to the purchase
& i‘ﬁ' gwdﬁ, exchange of commodities
ribution of the manufactured goods.
- ensures free and smooth exchange
' ff vaﬁﬁus hmd:rances or nhstac]es

ssion utilities.”

— Evilyn Thomas
nme rm: E:ﬂmpnaes d group of
_.; _ “ which together form an
pream nfpmﬂuctmn It
il wﬂﬁary to tmdz such as

_,,__ hﬁﬁngf msurance and

(a) Commerce involves exchange

and services. :

(b) It is a part of business.

( ¢) It is an economic Eﬂhﬂty

(@ It is undertaken with the :|

carning profits.

(¢) It involves uncertainty and risk,

m [t creates various types of Hi:':.f:__

Role or Functions of Commerg
Commerce plays a vital role by remo :‘
various hindrances which arise in the e
of goods and services.

1. Hindrance of Persons : This hing
refers to the lack ol contact between prod
and consumers. The producer is faced with the
problem of finding the buyers who need { 3
goods he has produced and who are Hhh
willing to buy such goods. The consumer ¢
not know the source of supply of goods which
would satisfy his needs at prices he can aio
Commerce removes this hindrance by means | "
trade. Trade provides an organised market Where
the buyers and sellers can contact each ﬂmﬂﬂi;
saves both producers and consumers fI‘lIﬂ'llﬂE
lime-consuming and expensive exercise of
locating each other. |

2. Hindrance of Place : A major problem
faced by producers is to send their gﬂﬂdﬁw
distant places safely and quickly without 10555
through theft, pilferage, damage, ete. Co
solves this problem by means ftraIIEF'm”
Modern means of transport carry goods 0
Off places quickly and safely.

3. Hindrance of Time : In modern indusity
goods are produced on a large scale 1
anticipation of demand. There is usually 8 m!;
gap between the production and consumption &
200ds. Therefore, it becomes necessary 10 3
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goods in warehouses until they are sold to consumers. 5. -

Commerce removes the risk of loss or damage due WM- ) 4.
fire, accidents, etc., by means of i | ot

- A

banking.

Commerce removes this hindrance by providing finance thrﬂﬁﬁ

Commerce removes this hindrance by providing information about
goods and services to prospective customers through advertising.

the goods until they are sold. This problem is
solved by warehousing or storage. Warchouses
provide suitable storage facilities to protect the
goods from fire, rain, pests, etc. Warehousing is,
thus, an integral part of commerce.

4. Hindrance of Risk : During transit and
storage, goods may be damaged or destroyed by
fire, flood. earthquake, etc. Packing of goods
helps to preserve their quality in transit. With
the help of insurance, businessmen can cover the
risk of loss due to damage and destruction
during transit. Thus, transportation, |?"‘f1'f'”g and
insurance are useful commercial activites.

5. Hindrance of Exchange: Huyl-in_g uqd
selling of goods between persofs living in
different places requires a common medium of
payment. Money serves as a commor mi:dluut ::r[l
payment. However, convenient and safe I.'ﬂl:-i;'lt-:
of payment are required 10 .-«.Ia:uh.1 'I‘IL
transactions. Banks help to remove this F}h:uldL- 2
in the process of exchange by Iﬂi[klﬂﬁ 13':‘:]
Eﬁ"ﬂﬂﬁ.ﬂg PEI.YITIEHIS on hf:h.ﬂlf of their chen ‘
Now businessmen can send money ﬁ'”“:‘j m]]:*
place to another in the form i:it hankks l:;m
cheque, etc., without facing any mk.-;fimlleuer -
provide credit in the form of nVEI‘d;‘“ e
credit, cash credit, discounting of bulls, elc-

D

6. Hindrance of Knowledge : Often a
producer or merchant finds it difficult to sell his
goods and services because consumers are not
aware of their benefits and uses. Advertising and
sales promotion remove this hindrance by
bringing goods and services to the knowledge
of consumers. Advertising also persuades
people 1o buy the goods and services.

1.5. BRANCHES OF COMMERCE

All commercial activities can be broadly
classified as under,

1. Trade : Trade means buying and selling
of goods. Trade removes the hindrance of person
by establishing a link between producers and
consumers. Traders buy goods from producers
and sell them to consumers.

2. Transportation : Transportation removes
the hindrance of place by moving goods from
the places of production to l_ha: places luf
consumption. It overcomes the distance barrier
and creates place utility. It helps:i to widen the
market and equalises prices at different places.
Transportation also facilitates the movement of
raw materials to the places of p_mducun.

3. Warehousing : Warehousing Iemoves the
hindrance of time by holding goods after




oods, earthquake.

storm, etc. Insurance mmuves the il.lﬂﬂﬁﬂ“’ of
risk. Businessmen can protect themselves
against these risks by taking an appropriate
insurance policy at a small premium.

5. Banking : Businessmen need finance and
credit to carry on their activities. Banks provide
funds to businessmen thereby removing the
hindrance of finance. With the help of such
funds businessmen can increase the volume of
business. Banks also facilitate transfer of money
from one place to another,

6. Advertising : Advertising removes the
hindrance of knowledge by communicating
information about goods and services to the
prospective consumers. It facilitates mass
distribution of goods by persuading people to
buy the goods and services.

and prodlICh]E pﬂﬂkﬂgﬁﬂ for differs
P[ﬂtﬂﬂt them duﬂﬂg tr&nspﬁmﬁ I
l.umTnms|_::n::-rtatl|:=r11, Wﬂfﬂhﬂum!4 g
panking, advertising etc., are 1:..:.
Auxiliaries to Business Acﬁ‘m -
assist and support trade and industry,
integral part of commerce as th&fﬂ g
various hindrances which are faceg gk
production and distribution of goods,
1.6. MEANING AND TYPES OF ._4:_.-:

._

Trade is an integral part of commerce,
facilitates production of goods on 3 e
by distributing goods among ¢
at far-off places. Trade means the sale, fpn
or exchange of goods and services fur a
The exchange of goods may be for L,
credit. The persons who are engaged in g
are called ‘traders’ or ‘merchants’, dem
as middlemen or link between prnduum.
CONSUMers.

'J-Ehfl'll'-,;n ir

DISTINCTION BETWEEN INDUSTRY, COMMERCE AND TRADE
Basis of
Distinction fndostry Commerce Trade 0
1 ﬁvﬁs It includes all those It includes trade and It includes BRI
v 1 R .0 i i | i
business :l-l':tlwlli.l&. which auxiliaries o business concerned with sale, e
are concerned with activities, e
production of goods. or exchange of goods i
o : v 1 services for a cerlain pros
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(¢) Entrepot Trade :

Wholesale Trade : Wholesale trade refers
to buying of goods in bulk from
manui_:'actmﬂrs and selling them in large
quantity to retailers and industrial users
in relatively small quantities. The
persons engaged in wholesale trade are
called ‘wholesalers’. They serve as a

link between producers and retailers.

Retail Trade : Retail trade refers to
buying of goods from wholesalers and
manufacturers and selling them in small
quantity directly to the ultimate
consumers. Persons engaged in retail
trade are called ‘retailers’. They serve as
a link between wholesalers and final
COnSumers.

2. External Trade : External trade refers to

and selling of goods and services

between different countries. In this trade, the
seller and buyer belong to different countries. It
is also known as Foreign Trade or International
l Trade or External Trade. It may further be

as follows : |
Import Trade : It means purchasing
goods and services from other
countries. For example, India 1mports
petroleum products from Iran and Iraq,

(b) Export Trade : It involves selling goods

and services to other countries. For
example, India exports tea (0 USA and

UK‘ + »
It means imporing

goods from one or more Couniries with

the purpose of exporting them [0 some
other country or countries. For example,

(b)

(c)

by industry there can be no

by commerce. Commerce depends on
industry. No commercial activity 1s
possible in the absence of industry.
Industry cannot function without
commerce. Commerce provides support
to industry by distributing goods among
consumers. Industrial production is
meaningless without the distribution of
goods through commerce. If industry is
the backbone of commerce, commerce
serves as the lifeline of industry.
Industry and commerce provide the base
for trade. Trade depends upon industry
for goods. At the same time trade
provides support to industry by
maintaining a link between producers
and consumers.

Thus, there is a high degree of inter-
dependence between industry, commerce and

trade. Interdependence between industry,
commerce and trade is shown in the following
chart :
INDUSTRY
Provides base for L T depends upon
COMMERCE |
Provides base for l r depengs

TRADE |
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for day-to-day

(B) Inlennnclialt:‘ goods re
production of other :tcma.ql:i:dﬂ::

_ Eﬂ‘lmL chemicals, ete,

(¢) Ctll::.*lta] goods like machinery and
cquipment needed for manufacturing

consumer goods and intermediate
EoOds.

cansumption, e.g.,
oll, stag Sl soup, cloth, hair |

2. Trading
Organisations

Thf:_::-.c organisations are engaged in
buying and selling of goods,

Wholesalers, Retailers,
Importers, Exporters.

3. Transport
Organisations

These organisations are engaged in
CIITYIng passengers and goods from one
place 1o another place.

Railways, Roadways, Airlines,
Shipping companies.

4, Warehousing
Organisations

These organisations are engaged in
stonng and preserving goods on hire,

Public Warehouses, Bonded T
Warehouses, Cold Storages.

5. Insurance
Companies

»

These organisations are engaged in
providing insurance services,

Life Insurance, Fire
Insurance, Marine Insurance,
other types of insurance.

6. Banking and
Finance Companies

accepting deposits and lending money.

These organisations are engaged in

SBI, ICICI Bank, UT] Bank,
Citibank.

7. Advertising
Agencies

designing and preparing advertisements.

These organisations are engaged in

Ogilvy and Mather, Hindustan
Thompson Associates
(HTA), Reddifusion.

1.10.1. Different Industrial Groupings
India has classified

Government of
industries as follows :

1. Agriculture, Forestry and Fishing 7.

|.1. Agriculture

1.2. Forestry and logging

6. Trade, Hotels and Restaurants
6.1. Trade

6.2. Hotels and restaurants

Transport, Storage and Communicatic

7.1. Railways

7.2. Transport by other means

1.3. Fishing
Mining and Quarrying
3. Manufacturing

3,1. Registered

3.2. Unregistered

g

4. FElectricity, Gas and Water Suppllfﬂ
Of
; [ \cauemy

Construction

o

7.3. Storage

7.4. Communication

Financing, Insurance, Real Estate o
Business Services

. 8.1. Banking and Insurance
. 822, Real estate, ownership

of dwe

. -!3‘5“1 business services
r
L 2

J=



© Services : fence
9.1, Public administration health,

9.2, Other services (education.
community services)
S - of several
Manufacturing industries are %
kinds. Some of the common types of manufac
turing indystries are as follows. :
extile Industry : The cotton textile
Lstry is the first of modern Indian industries.
This industry is more than one hundred years
old. The industry has seen many ups and downs.
The Indian textile industry is largely cotton
based, with cotton accounting for two-third of
the fabric production. The structure of the textile
industry in India is highly complex with the
modern, sophisticated and highly mechanised
mill sector on the one hand and the handloom
sector on the other. The organised textile
industry consists of the mills whereas the
handlooms and powerlooms constitute the
unorganised sector, Ahmedabad, Mumbai, Surat,
Coimbatore, Amritsar, Ludhiana, Kanpur, Delhi,
Kolkata and Bhubaneswar are main centres of
textile industry in India,

Obsolete plants and machinery, shortage of
raw matertals and power, high cost and
competition from foreign markets and
unorganised sector are the main problems of
textile industry. Government has taken over
several sick textile mills to protect employment

Reliance Industries Ltd. (lextile division
producing VIMAL brand cloth). Mafatla]
Industries, Bombay Dyeing, Century
Raymonds Ltd., are some of the exar

Ilnj;i)lhu textile industry of Indija,
Tron and Steel Industry :

. Iron and sieel
\ industry originated in India towards the last
‘Quarter of the nineteenth century. Its F:J'n-'nl;..
!.ll'lil] independence was qum: slow {n\
Independence, the Government of Ind; s
several steel plants and (he indus
rapid progress. Bhilai, Rourkela, Durgapur
Bokaro, Salem. Vijayanagar @ %““””'
Jamshedpur ; shak e put,
e u|:|fu_r and Vlhhdl-.hup.'slnum are main

iron and steel Industry, |-|uwﬂ-‘_.rl

.IIL:"I.l.JlL"'-..
nples of

d 5S¢ up
Iy and made

Social and Persond!

ilisation declined later. [y,
l;t:]d control, sickness Of miu
atively high cost of p

314 thE mﬂiﬂ. P
.] industry. Tata Tron apd g
' dyasagar Steel, Eg

§C0), Jindal Vi . Esgar o

Eli?:'l Ispat Industries, Steel Auth

Limited (SAIL) are popular firms in
steel indusiry.

- Sugar Industry _.' Sug;‘u- i“dﬂstr_i,'r:*'
wocond largest industry in ]ndfa. next o gy
lextiles. Sugar industry l't‘['f!h-'c[[ an "-':L:-
under five-year plan. During the last gy
decades, sugar production I1:L~;Ifnllnw=;| 2 ple
of surplus leading to decline in EUEHI‘_
plantation. Despite huge surplus stocks, r!
country could not export much due g -
disadvantage. Low productivity, industs
sickness, outdated technology and n..-';""
are the main problems of sugar industry,

U.P., Bihar, Haryana and Punjab are mgig
sugar producers. Daurala Sugar Mills, Mas
Sugar Mills, Balrampur Chinmi Mills, D "
sugar Mills are leading firms in sugar indusid

mpﬁﬂity
lants, rel

ufi; Cement Industry : The cement indum]l.
had its origin in India in 1914 when the Indian
Cement Company Ltd, manufactured u:E].'m‘.'in.IilH
Porbandar in Gujarar. There are 20 large cement
companies and 140 mini cement plants in India"

I'he cement i||'.i|'.-|‘_'- has recorded continuoes

growth since planning started in India. But the
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Iy 5 ‘ " - 12)
hortage of power and coal. high costs, ngd
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India. Madhya Pradeshy:
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% Paper Industry Paper industry i [ndia
5 more than g century old. There are aboul I.
Plvate seciop Paper and paper hoard wnits witl

installe i .
Nstalled capy, ity of 32 lakh tonnes. TH8
ndustry made .
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of raw
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(e) .

7 it

of a public sector undertaking 1s 10
render service to the public at large. In
order to serve the public, it may earn
some surplus,

Public Accountahbility : The money
invested in public enterprises is public
money. Therefore, these enterprises are r
answerable to the public through the

(d)

Parliament.

3. Joint Sector Enterprises :
owned partly by the government and partly by
private businessmen are known as joint sector
enterprises. Joint sector consists of all those
ownership,
management and control are shared jointly by
the government and private businessmen. Cochin

business

Comparison between Private,

concerns

"F ¥ o 4 i L4
10 ETTaIn, Vi

vice Motive - The primary objective

wherein,

s and government

Enterprises

(a) Mixed Ownership : The
private entrepreneurs audthe -
pﬁhlic jointly own a joint gpe
enlerprise.

(& Combined  Management Th

management and control of 3 jg

sector enterprise lies with the NOMineas
or representatives of the go _.,:_,_,3;_{5 _.
private businessmen and the ...,‘-j}-

Company form of business orgs ""”‘.’

is adopted in case of joint septor

enterprises, |

(¢) Share Capital : The share of the
government, private businessmen and
the public in the capital are 26 per cent,
25 per cent and 49 per cent,
respectively. The aim is to pool the
financial resources and technical knowe
how of the State and the private
individuals,

Public and Joint Sector Enterprises

 Basis of Private Sector Public Sector Joint Sector 3
Comparison Enterprises Enterprises Enterprises
1. Ownership Private businessmen Government Mixed
2. Management Private owners and f}:wcm;:m 5 Combined
professional managers
3. Main Objective | Profi e T e —— — :
~4. Amnnn:]hlﬁt: Tm Il: _——h—'%‘“_l‘i*lhfﬂlitf Profit and social objectives
4,/ o the owners To tha : ™ TS|
| = I'o the public Both 10 private Owners and
the public

In case of private sector enterp
(@) Sole Proprietorship
(&) Joint Hindy Family

Business

nses, the fol lowing OWnership

structures are used -
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mm Elﬂ FI-'DE."EﬁSiI]g units which process
Pﬂmhﬂmfﬂﬂﬂ into end products, Finally, there
R ﬁfI“IFmﬂﬂt.-manuf&chrcm who bring plastics
within the reach of the poor man. Indian
Petrochemical Corporation Ltd. (IPCL) is a
popular petrochemical firm in India.

] fiware Industry : The Indian software

industry has made phenomenal progress during a

short period of time. The industry has evolved

from staffing to software development to
imtegration and IT business consulting.

Outlocation, outsourcing and World Wide Web

are the main factors behind the growth of IT

enabled services in India. High labour turnover,
rapid obsolescence of technology, and
competition are the main problems of software
industry. Infosys Technologies, WIPRO, Satyam

Computers, HCL Technologies, TCS are the

leading software firms in India,

Fast Moving Consumer Goods (FMC()

dustry : All firms manufacturing FMCG

products are included in this industry, These
firms produce bathing soaps. washing soaps,
detergents, food items (chocolates, tea, coffee,
ete.), cosmetics etc. Hindustan Unilever, Dabur,

Nestle, Cadbury's, Colgate Palmolive, ITC, Parle,

Pepsi, CocaCola, Britannia, Amul, are the

leading FMCG firms in India.

FMCG industry may be divided into:

(a) Food Industry : It consists of firms
producing biscuits, breads, noodles, jam.
soup powder, spices, wheal flour,
chocolates, ice cream, tomato products, etc.

(b) Beverages Industry : It consists of firms
producing soft drinks, tea, coffee, fruit
juices, health drinks, squashes, etc.

N ihﬂtﬁm I@ﬂ manufacturers of

(d) Home care products Industry : |

includes firms producing cleaners, washin

liquids, floor cleaners, washing soaps,

room freshners, laundry products,
mosquitto repelents. etc.

' COMMERCIAL GANISATIONS

'ON THE BASIS OF OBJECTIVES

On the basis of objectives, commercial
organi-sations may be classified into two broad
categories as follows.

1. Profit Making Organisations : Profit
making organisations refer to those organisa-
tions which are formed for the purpose of eaming
profits, Such organisations are engaged in
business activities. They sell goods and services
and aim to earn profits. Reliance, Bajaj Auto,
Dabur, Raymonds are examples of profit making x
organisations. A commercial organisation 15 an
orgamsation which carries on some commercial
activity and seeks to earn profits. Profit making
organisations can be divided into several
categories like industrial enterprises, trading
enterprises and service enterprises,

1. Non-Profit Making Organisations :
Non-profit making organisations refer to those
organisations which do not aim at earning
profits. Their purpose is social service and
public welfare. They are formed for the purpose
of promoting art, culture, religion, charity or any
other social purposes. Lions Club, Rotary Club,
Ramakrishna Mission, Bharat Sevashram Sangha,
Missionaries of Charity, Child Relief and You
(CRY), Helpage, are some examples of non-profit
organisations in India.

The main features of non-profit making
orgamsatons are as follows :

(a) These organisations may be registered

under some law (e.g.. the Trusts Act, The
Society’s Act) or may even be unregistered.




8/ Diswsy He mfﬁwc‘]gﬁ o (oomom tves.

2. Discey) Mo Ve D J—FP_'M OP’I’ %?im =
&%, {T}F%,B‘_»jjg_)u(}_@:&_&u _ﬁl—h-ﬂvu[_, A o=l

:_@E'LMM He "L.fom—-_ Djj:dww&f—%_@ ?m‘rwh w-g— C,an-@lwﬁ,._.
&{-IIM = (oommmeyTeA W‘ﬁ%‘aﬂ B

A oL . fﬂo% the La_m«wmm_mﬁvmf@i\‘% &_JL&____

Lesiy C L;’lwﬁ—h&, [

Lpx1 I . .
- @#{ﬁm L“F&ﬁ;{? r &) sl ,th.a}w__ I

Q}Z e fmee &_M}f@ﬁ___ F

I!b YW iﬂmw ¥ Fobdelamdeah ;w_QJ—f}WF

2 e degec Sbutr ) S s’ G







	WhatsApp Image 2020-06-18 at 8.59.23 PM
	WhatsApp Image 2020-06-18 at 8.59.25 PM
	WhatsApp Image 2020-06-18 at 8.59.27 PM
	WhatsApp Image 2020-06-18 at 8.59.28 PM
	WhatsApp Image 2020-06-18 at 8.59.30 PM
	WhatsApp Image 2020-06-18 at 8.59.32 PM
	WhatsApp Image 2020-06-18 at 8.59.34 PM
	WhatsApp Image 2020-06-18 at 8.59.36 PM
	WhatsApp Image 2020-06-18 at 8.59.38 PM
	WhatsApp Image 2020-06-18 at 8.59.39 PM
	WhatsApp Image 2020-06-18 at 8.59.41 PM
	WhatsApp Image 2020-06-18 at 8.59.43 PM

